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Objectives 

To create awareness of South Devon 

To reach key audiences in the right channels 

To deliver key messages 

To create compelling content that people won’t want to miss 

To create a legacy 

 

 



Who we are 

 

● A national PR, social and content 

agency based in Devon 

● Specialists in destination, 

events, culture & business 

● Proven track record of delivery 

at national and international 

level 

○ +£29million AVE for 

Plymouth 2018-19 

○ Coverage in all major 

nationals  

○ Regionals and micro locals 

○ Track record of increasing 

footfall via social 

● In depth knowledge of 

Mayflower content 



Managing Director, Publisher, Award Winning Editor  



Account Management/Direction 

● Dawn Bebe - Director and 25 years media and PR experience, Grazia, award winning editor 

Press Office 

● Jane Pierce - Senior Exec - 10 years in PR, broadcast, travel and marine specialist 

● Jodie Lidstone - Assistant (reporting) - media and pr systems 

Press Trips  

● Charlie Keeler - copy editor & researcher, qualified tour guide,  

Social Media  

● Ashley Chapman - 5 years media & social expertise - travel specialist  

Content & London Office 

● Juliet Coombe - 25 years - national journalist & travel writer, ex Lonely Planet, Channel 4/5 

 
 

The Team 



Arts & Culture USA Tourism 

Marine 

Targeted coverage 



And Devon... 



Plymouth... 



● Local 

● Regional 

● National 

● TV   

 

Visit South Devon  



The Telegraph 

https://www.telegraph.co.uk/travel/destinations/europe/united-kingdom/england/devon/articles/devon-attractions/ 



Coast Magazine  

https://docs.google.com/document/d/1IwTV8ZpubcKpdBTEra_roiSzKkdpO-nJdJNN7uFZyUs/edit?usp=sharing 

  



FlyBe magazine 

https://docs.google.com/document/d/1Qaki0MSIDqkLPMFvrNvcEpumOS-dcoF8y9_9ableAS4/edit?usp=sharing 



Brixham News 

http://edition.pagesuite-professional.co.uk/html5/reader/production/default.aspx?pubname=&edid=967f8a1b-9489-4858-aab2-
6f2abcd9f111&pnum=4 



Moor Links and Tavy Links 

https://drive.google.com/file/d/0B5WXWSf4z1A5anc3MWZKUXIzcTlYX2ZFWWxuc3BIdXpaeUNz/view?usp=sharing 

 
https://drive.google.com/file/d/0B5WXWSf4z1A5ZC16cGJ6UVFueERQVXpFOHotUHpPaEtLcWdv/view?usp=sharing 



The Bath & Wiltshire Parent  

https://drive.google.com/file/d/0B5WXWSf4z1A5SUIxcEFwcnBtclk5NTE3cG85R3NiX3ByV2dv/view?usp=sharing 



The Great Staycation - Sun, Sea, Salcombe  



How does it work? 

We send out content to media every fortnight: 

 

Themes: e.g. foodie, boutique, weddings, spa & well being, family 

 

Places: Dartmouth, Dawlish, Totnes, Seaton, Beer etc 

 

Comps: Instagram, Photo comp 

 

Corporate: Membership, Directors, Awards 



Press Trips... Coming Up 

The Sun - Ladram Bay Holiday Park and South Devon Coast (New Year) 

 

Devon Life - Foodie couples break/Thurleston Hotel 

 

Breathe magazine and website - family, dog friendly holidays/Classic 
Cottage 

 

Wed Magazine - great places to get married 

 

The Telegraph - Kay Burley & Johnny Mercer/Burgh Island 

 



Quiz 

1. You are a B&B owner in Teignmouth 
and want to get the word out about 
your offer… 

 

Which story will grab most attention PR 
wise? 

1. You’ve got a brand new luxury offer 
2. You’ve got a new menu 
3. You’re really nice people and very 

kind to guests 

 

  



You want to get the word 
out about what you offer - 
which of these must you 
focus on? 

Press release 

Website 

Blog 

Twitter 

You Tube 

Linked IN 

Facebook 

Visit South Devon 

 



Which hook do you think will attract PR? 

1. Telling your story of your offer 
- IN FULL DETAIL - the more 
information packed in the 
better! 3 page release or more! 

 

1. A quirky offer - e.g. lovers 
handmade chocolate course on 
Valentines Day as part of deal 

 

1. Two for one when you book 
before Jan 5 

 



Why offer press trips? 

You don’t - press trips are for blaggers 
who want a free holiday 

 

So you can communicate the full 
experience of your offer and secure 
coverage 

 

To get some visibility with press 



Do you need a PR & Content company? 

No - if you‘re tight on budget just research journalists, write a good 
piece about your offer and send with pictures 

 

Yes - if you have multiple offers through the year - e.g events, 
promotions  

 

Yes - if you want to create valuable content to put across your channels 



Which PR works best? 

A national DPS in an upscale glossy 

 

A small insertion in the late travel 
deals section 

 

A feature written after a press trip 

 

A drip drip of stories over time 



How you can help? 

New, new, new! 

 

Stories 

 

Events 

 

Press trips 

 

Interesting angles 



Get in touch 

 

 

 

hello@wordfluential.com 


